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Foundation

Impact Report

As California continues to move through the phases of reopening, AltaMed is making significant
strides to help ensure that Los Angeles and Orange counties are protected from additional spread of
COVID-19. AltaMed is directly affecting the key indicators set by Governor Newsom to help speed the
reopening of businesses and the economy.

Because of support from our valuable partners, AltaMed has been able to:
¢ Open nine outdoor evaluation and testing sites, testing an average of 1,500 people for COVID-19 per day

e Commerce — Goodrich * Huntington Beach*

e Commerce — Corporate Headquarters* e Anaheim

¢ Pico Rivera, Passons* «  West Covina

e South Gate * Boyle Heights (Pennsylvania Avenue)*

¢ Santa Ana, Bristol

¢ Partner with Los Angeles and Orange counties to provide the testing at the outdoor and
evaluation sites listed above

e 41,448 tests administered as of June 1 e 3,829 self-care kits distributed
e 5953 individuals tested positive as of June 1 e 1,184 food kits delivered
e Protect our high-risk and elderly patients

*  Go live with video/phone visits. Approximately 59,563 patients have been cared for via video and
telephone consultations.

While these are significant wins for AltaMed and the health of our communities, the operational cost of these
programs has been a huge undertaking. Many health centers and hospitals have had to take on the burden
of expense caused by the COVID-19 pandemic. Governor Newsom is focused on increasing the availability of
tests, as well as ensuring that hospitals and health centers can manage surges in positive diagnoses, before
we can successfully reopen businesses and rebuild the economy. AltaMed is looking for continued support
from community leaders to maintain resources like COVID-19 testing sites, food and hygiene kits for high-risk
patients, and the technology to enable video visits, until we have beaten this pandemic.

AltaMed is projecting a cost of $120,735 for redeploying our labor pool to positions that will help reinforce
our response to the fight against COVID-19. With eight functioning outdoor assessment sites that screen,
test, treat, and refer community members, AltaMed has to date covered a weekly cost of $89,750 per site
over the span of eleven weeks. However, only $35,000 of that cost is going towards medical equipment.
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